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certain group of customer identified by certain characterist

ic 25 3 target audience. This
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1. Introduction

Iadonesia is the most growing country

Indonesia is growing 4-6 percent per
year. In 2017, mobile istermet
dvertisiog
percent of growth and will be doubled

in 2020 [2]. PT. Telkom Seluler. Tk
is one of the participaat in digita
advertising  macket  thwough  its
Telkomsel Digital Adventsing. Ia the

adveritie with messaging & coupon.

display  advertising. and
Consumer Insight (MSIGHT) [3
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Looking in bigger picture. there are also
seversl OTT competing in diginl
advertising industry through overlay
banner and iaventory banner, such as

Facebook.  Detik.com.
om, and KLN Groop. Even
there are several competitors i
industry, Vice President of Telkomsel
Digital Advertising. Harysti Lawidjaja
stil] having optimistic drive by stating
in 2014 PT. Telkomsel manage to
acquire SO percent of market share in
advertising  busines
Indoaesia [4]

On the internal side, Telkomsel still

in overlay banner product. Telkomsel
currently has impression (ad defivery)
capacity of 6 million ad per day. For
example, fim A is the cliest of
Telkomse! Digital Advertising. Fim A
state the profile of theis targer audsence
is aousd 20-30 yeas old. using
smanphone, and visiting basking
websites. Telkomsel then process this
peofiling deand using  MSIGHT
(Mobile Consumer Insight). resulting in
100.000 customer a3
sudience. Afterwards, fim A oeder
500.000 impeession for 1-10 dayy, this
s called umpression order But, during
10 days period the successtul ad caly

Tetkoasel

rtuhusj side which ivovie MSIGHT

Afler observing phesomescn in
Industry competition sad problems i
MSIGHT profiling customer, we fousd
that it will be useful if we can study
deeply about customer segmentation
effectivicy of Telkomsel Digital
Advertising 5o that it may increase

overlay  bamser occupascy. By
answering how 10 idestify marketing
segmentation in Telkomsel Diginal
Advertising and discover its infloence
towards overlay benner occupascy
then we can develop the recommended

strategy 1o increase overlay bammer
occupeacy in  Telkomsel Digital
Advertising

2 Materiah and Methodology

2.1 Market Segmentation

Advertiser can choose four alternative
market segmentations. which are mass
marketing. markes segmentation. niche
macketing  and  diectindividual
Organization can also
choose several allemative at ooe
imtance depends oa thewr orgamz
and resource capablsty [

During ™ unplemeatation
nentation we divided into theee
stepa: (1) ideatifying market segment
(2) choosing potential market segment
(3) product positioning according 10

aammpm. factors which will give

bt sbout marketing opportin;
well a3 pew product development
[5). Taget market profile depict ideal
customer where macketing strategies
are desugned and delivered

Customer segmentation is the process
of categorizing
heterogeacous

dustinct. bomogeneous groups bazed on
Customer

customers  with
charactersnes  iato

common  anribus
entation
macketing and customer engagement
coastitutes & of
Relstionship Mamagement R s
considered as an effective method for
developing  differentiated  marketing
stategies  based  on
charcteristics. As stated by Chen et al.

vital for (online)

Customes
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effective @
n fising ot
but also the
of the organization.
it asists in maxioizing
value, promotes customer
and facilitates the CRM
acquisition,
development  Hence,

 contributes

customer \rxmmlnlmn is a field of

consldern

o Interest for marketers and

The techniques
Segmentation found in the studies

Technique
for  Cust

sed for Customer
e $

datn miniog techaiques; Clustering,

Classification, A
nd V
preseat

inlizatio
Ch

ring  algorithmns for

Customser Segmentation (7}-{15], 21%
used Classification (14], [16)-{18).

Iu

)

fication are the tech

Association  [19), ad %

snlizations [20] and Regrossion

Apparently, clustering  and

iques. which

are used [n most enses for segmenting
customers. Each of the techniques
described i the papers s wsed for

severl

Al

fypes  of  segmentati

ough, with the first glance soaweone

might think that al techniques can be
used for all segmentation types, there

e tronds that o
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